
Kinsale 
Market
ABC Grant 
Overview

Promoting Safe Boating and 
Responsible Drinking



Purpose of the Grant

• FUNDED BY THE VIRGINIA ABC 
ALCOHOL EDUCATION AND 

PREVENTION GRANT PROGRAM

• FOCUS: PROMOTE SAFE BOATING 
AND REDUCE ALCOHOL-IMPAIRED 

BOATING INCIDENTS

• EMPHASIS ON PUBLIC AND 
COMMUNITY ENGAGEMENT



Challenge

TIMING OF THE GRANT 
PERFORMANCE PERIOD

JULY 1- MAY 15 LIMITED THE ABILITY TO FULLY 
CAPTURE THE SUMMER 

SEASON IN 2024 AND 2025



Develop Messaging 
and Campaign



Half-page ad in The Local Scoop magazine –
25,000 copies across 300 locations



Coverage Area for the 
Local Scoop



Handed out 
1008 custom 
water bottles 

with safety 
messaging



Distributed 500 
Boat Key Chains



Engage Local 
Media 
Platforms



Outreach 
Profile:
68,000 

Listeners

101.7 Bay FM

• Classic Hits

• Adults 35-64

• Second Household

• Employed 
Professionals

• High Household 
Income

104.9 Wigo

• Country

• Adults 35-64

• Homeowners

• Employed 
Professionals

• Households with 
Children

• Household with Pets



Broadcast Reach



Real Media, 
Inc

• 160 Commercials promoting the 
campaign



Partner with 
Community 
Events



The Message 
and Data was 
captured at 

Kinsale 
Market and 
throughout 
the region



Where does 
the 

engagement 
come from



Have you ever operated a watercraft



Hosted space at 
local farmers 
markets



Visibility at 5 regional 
music concerts where 
we talked about 
Boater Safety

250-300 Visitors per 
event



• Project Lead: Tommy Hicks

• Email: eth4@icloud.com

• Phone: 804-335-4234

Special thanks to Virginia ABC 
and all community partners!

mailto:eth4@icloud.com
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